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Agenda

¸ Why use stories?: What the Polling Data Tell Us, 

Deborah Weinstein

¸ What makes a good story?: Practical tips, Do's and 

Don'ts for Collecting Stories, Elizabeth Prescott ï

¸ Effectively Deploying Stories in Policy Debates: Best 

practices for reaching out to the media, policymakers 

and grassroots activists, Donna Norton

¸ How to contribute to the Half in Ten/CHN Storybank, 

Melissa Boteach



ñI DID NOT GET CAUGHT UP IN THE INDIVIDUAL 

CUTSéMY VOTE WAS A MARKER FOR MOVING 

TOWARDS A GREATER DEGREE IN A REDUCTION IN 

SPENDING.ò  SHE ADDED THAT SHE WAS 

ñABSOLUTELYò A BIG SUPPORTER OF THE PROGRAM.

Senator Lisa Murkowski (R-AK), commenting on the cuts to 

Head Start included in the spending bill she voted for.  

(NY Times, 3/11/11)



In general, people think we can cut the federal deficit 

by cutting spending, buté

General

We can deal with the 
federal budget deficit 
mainly by getting rid of the 
waste, fraud, and abuse 
from federal spending, and 
by closing tax loopholes 
without making significant 
cuts in worthwhile 
programs that people 
depend on.

Å 67% agree

Specific

ÅPercent saying these are 

unacceptable ways to cut 

the deficit:

ÅCut funding for college 

student loans:  69%

ÅReduce funds for K-12 

education:  78%

ÅMeals for the elderly:  73%

(sources:  Garin, Hart, Yang Research 

Group, Greenberg, Democracy Corps)
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Unpopular cuts: 60 percent strongly oppose education; ½ elderly & food 

Cuts funding for 

K-12 education 

and support for 

special education, 

and schools in 

high poverty 

areas, cutting off 

almost 4 million 

students and 

losing thousands 

of teachers.

The cuts will 

require the Food 

Inspection 

Service to lay-off 

inspectors for up 

to a month and a 

half and some 

meat and poultry 

plants will have 

to stop 

operating.

78

Education Meals for 

Elderly

Food Safety

Eliminates 5 

million meals now 

delivered to the 

homebound 

elderly.

80

73 73
66

Head Start Local Gov.

Cuts Head 

Start funding 

for 120,000 

children in 

pre-school and 

eliminates 

40,000 jobs.

Cuts funding to 

local government, 

which will mean 

further loss of 

middle class jobs 

in police, fire and 

teaching and likely 

higher local 

property taxes. 

Now I am going to read you some of the specific spending cuts proposed in the House Republicans' budget for this year.  

After I read each one, please tell me whether you favor or oppose it. 

Poor        

(biggest impact)

73

Major cuts in help 

for the poor, 

including school 

funding in poor 

neighborhoods 

and removing 

600,000 people 

from the nutrition 

program for 

women, infants 

and children.



FAMILIES USA
Liz Prescott

Story Bank Coordinator



THE FAMILIES USA STORY BANK

ºWho we are. 

º The story of the Story Bank. 

ºHow it works.

ºHow we use stories. 



A GREAT STORY . . .

ºDemonstrates concrete consequences. 

ºCounteracts stereotypes.

ºIs free of òblame.ó

º Is easy to relate to. 



YOUR FIRST CONVERSATION

ºExplain how important their story is.

º If you will be writing up the story:

·Make time to listen.

· Identify specific causes and effects.

ºWhat caused their need? 

ºWhat were the effects of this need on their life?

ºHow did access to public programs effect their life?

ºAnd conversely, what would be the effect of losing that 

program?

· Listen for additional angles, and repeat the above. 

º Thank them! 



FRAMING THE STORY

ºEvery story has . . .

· A main character (the beneficiary), 

· A conflict (need), and

· A resolution (public benefit). 

º These stories also have a policy context.

·òWhat would happen if x program were cut?ó



òNOBODY EVER MARCHED ON

WASHINGTON BECAUSE OF A PIE

CHART .ó ðANDY GOODMAN

More resources on story telling at 

www.agoodmanonline.com . 

http://www.agoodmanonline.com/


L IZ PRESCOTT

STORY BANK COORDINATOR

FAMILIES USA
202-626-0643

eprescott@familiesUSA.org

www.familiesusa.org

mailto:eprescott@familiesUSA.org
http://www.familiesusa.org/


Donna Norton

National Campaign Director

Strategies to Make Sure Your 

Stories are Heard



MomsRising.org is an online and on-the-ground 

grassroots organization of more than a million people 

who are working to achieve economic security for all 

families in the United States. 

Established in 2006, MomsRising and its members are 

organizing and speaking out to improve public policy 

and to change the national dialogue on issues that are 

critically important to Americaôs families. In 2010, Forbes 

named MomsRising's web site one of the ñTop 100 

Websites For Women.ò

MomsRising













Get your stories to the newsmakers



Make your own news through social media



Trying to get your foot in the door with newsmakers?



Getting leaders to blog about your stories



We wonôt be pacified!

Delivering stories and pacifiers to Congress



Whereôs our clams?  Delivering stories with 

clam cookies for fair pay



Delivering green beans with family stories for 

unemployment insurance extensions



Pitching stories to the media



Using stories to mobilize your constituency.



And raise money for your cause



Delivering petitions generated by member stories



Turning stories into letters to the editor



Using social media in partnership with other 

orgs to disseminate stories.  




